
www.LeidenForce.eu 

 

 

 

 

 

 

 

 

 

 

LeidenForce Deliverable n°30 

Social network 
 

20/05/2026 

Dissemination level: PUBLIC 

 

 

 

 

 

 

 

This project has received funding from the European Union’s Horizon Europe research 
and innovation programme under the Marie Skłodowska-Curie Actions grant agreement 
No. 101169365. 

 

 

           

 



 

   

LeidenForce | D30 – Social network  

2 

 

Proprietary rights statement 

 This document contains information, which is proprietary to the LeidenForce Consortium. 
Neither this document nor the information contained herein shall be used, duplicated or 
communicated by any means to any third party, in whole or in parts, except with prior written 
consensus of the LeidenForce Consortium. 

 

About this document 
  
PROJECT COORDINATION Stéphane Dorbolo (Belgium) 
PROJECT DURATION 1st March 2025 – 28th February 2029 
DELIVERABLE ID D35 
DELIVERABLE TITLE Social network 
WORK PACKAGE WP5 - Dissemination, Communication & Exploitation 
WP LEADER Alexis Duchesne 
AUTHOR(S) Christelle Ozaneaux 
REVIEWER(S) Stéphane Dorbolo 
DUE DATE 30/06/2025 
SUBMISSION DATE 22/05/2026 
VERSION 2.0 

 

Document history 
DATE VERSION CONTRIBUTORS COMMENTS 
10/04/2025 1.0 Christelle Ozaneaux Document creation 
20/05/2026 1.1 Christelle Ozaneaux New template and 

additional information 
(description & pictures) 

22/05/2026 2.0 Stéphane Dorbolo Review 
 

 

LEGAL Notice 

The sole responsibility for the content of this publication lies with the authors. It does not 
necessary reflect the opinion of the European Union. The European Commission is not 
responsible for any use that may be made of the information contained therein. 

 

  



 

   

LeidenForce | D30 – Social network  

3 

 

Table of content 
 

About this document ............................................................................................................... 2 

Document history .................................................................................................................... 2 

Executive Summary ................................................................................................................. 4 

Social Media Presence ............................................................................................................ 5 

1. Objectives and Strategy ................................................................................................ 5 

2. Selected Platforms ....................................................................................................... 5 

3. Identity and Social Media Profiles .................................................................................. 7 

4. Responsibilities ............................................................................................................ 8 

5. Publication Planning ..................................................................................................... 9 

Conclusion ............................................................................................................................. 9 

 

  



 

   

LeidenForce | D30 – Social network  

4 

 

Executive Summary 
 

This document presents the key elements related to LeidenForce’s digital presence on social 
media, in addition to its official website, which is covered in a dedicated document (Deliverable 
D35). 

Social media platforms represent a key component of the project’s communication and 
dissemination strategy. By enabling the dissemination of accessible scientific information, 
promoting consortium activities, and fostering interaction with targeted audiences, they 
contribute to strengthening the project’s visibility, credibility, and attractiveness among the 
scientific community, stakeholders, and the general public. 

This multi-platform presence also aims to support the dissemination of project results, encourage 
engagement within relevant communities, and increase the impact of the actions carried out 
within the framework of the MSCA Horizon Europe programme. 
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Social Media Presence 
 

1. Objectives and Strategy 

LeidenForce has adopted a multi-platform social media strategy in order to address several 
complementary objectives: 

- Increase the visibility of the project: Social media platforms make it possible to rapidly 
reach a broader audience than the consortium’s direct network, both geographically and 
across diverse demographic and thematic groups.  

- Raise awareness and familiarize audiences with the project’s research topics: 
Through the regular publication of content highlighting activities, researchers, scientific 
results, and behind-the-scenes aspects of the project, LeidenForce seeks to generate 
sustained interest in the scientific challenges addressed by its research. 

- Interact with target audiences: The interaction and exchange features offered by social 
media platforms foster dialogue with relevant communities and contribute to 
strengthening the collaborative dimension of the project. 

- Promote and celebrate project achievements: Social media also constitutes an 
effective tool for maximizing the impact and outreach of the consortium’s scientific 
advances, events, and achievements. 

Each platform has its own audience, practices, and communication codes. Adopting a multi-
platform strategy therefore makes it possible to reach diverse audiences while leveraging the 
specific strengths of each platform to distribute adapted and engaging content, thereby fostering 
the creation of a strong community. 

 

2. Selected Platforms 

LinkedIn, Instagram, Youtube and Bluesky constitute the main social media presence of 
LeidenForce, considering their adoption by the project’s target audiences. 

LinkedIn: https://www.linkedin.com/company/leidenforce/ 

- Target audiences  
o Scientific and academic community 
o R&D organizations 
o Institutions 
o Specialized journalists 

- Objectives 
o Build a strong professional network around the project  
o Reinforce the scientific and institutional credibility of LeidenForce  
o Disseminate scientific and institutional information 

- Date de creation 
o March 2025 (Project month 1) 

https://www.linkedin.com/company/leidenforce/
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BlueSky: https://bsky.app/profile/leidenforce.bsky.social 

Mastodon: https://mastodon.social/@LeidenForce  

- Target audiences  
o Early-adopter scientific and technological communities 

- Objectives 
o Support innovation and exchanges around scientific content 
o Strengthen the project’s presence on decentralized social networks 
o Share laboratory-based content and scientific monitoring activities 
o Encourage exchanges within academic and open science communities 

- Creation date 
o Bluesky: March 2025 (Project month 1) 
o Mastodon: August 2025 (Project month 6) 

Facebook: https://www.facebook.com/profile.php?id=61574578900462 

- Target audiences  
o General public 

- Objectives 
o Humanize the project through visual content 
o Popularize scientific topics 
o Develop community engagement 

- Creation date 
o March 2025 (Project month 1) 

Instagram: https://www.instagram.com/leidenforce/ 

- Target audiences  
o Students 
o Young audiences interested in science 

- Objectives 
o Showcase the project through immersive and visual content 
o Strengthen engagement with younger audiences 

- Creation date 
o August 2025 (Project month 6) 

YouTube: https://www.youtube.com/@LeidenForce 

- Target audiences  
o Students 
o Scientific community  

- Objectives 
o Disseminate audiovisual content related to experiments and project activities 
o Popularize scientific concepts 
o Improve the accessibility of scientific content 

- Creation date 
o April 2025 (Project month 2) 

 

https://bsky.app/profile/leidenforce.bsky.social
https://mastodon.social/@LeidenForce
https://www.facebook.com/profile.php?id=61574578900462
https://www.instagram.com/leidenforce/
https://www.youtube.com/@LeidenForce
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All these platforms also contribute to generating traffic toward the project’s official website, which 
remains the primary reference platform for LeidenForce. 

 

3. Identity and Social Media Profiles 

In order to ensure a consistent and recognizable brand identity across all platforms, a common 
visual identity has been developed around the following elements: 

- LeidenForce logo 
- Project banner and visual identity 
- Official project name 
- Short, explicit, and engaging project description 
- Horizon Europe regulatory information:  

o European Union funding acknowledgement 
o Disclaimer clause 

Fig. 1 - LinkedIn page 
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Fig. 2 - Bluesky page

 

 

4. Responsibilities 

The overall management of social media activities is handled by the Project Manager. 
Responsibilities notably include: 

- Editorial content planning 
- Creation of visuals, animations, and social media assets 
- Implementation of a regular publication schedule 
- Monitoring and supervision of social media feeds 
- Sharing curated and relevant content 
- Interaction with communities and stakeholders 

The Project Manager may rely on consortium members for content collection, topic proposals, 
and scientific proofreading. 

The project coordinator also has access to the different social media accounts. 

All consortium members and partners have been invited to follow the project’s official accounts 
and are encouraged to actively share the published content in order to increase its reach. 
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5. Publication Planning 

The project uses content planning tools and, whenever possible, native scheduling functionalities 
available on the platforms in order to ensure a regular digital presence. 

This organization makes it possible to: 

- Anticipate communication campaigns 
- Ensure editorial continuity 
- Optimize content dissemination according to targeted audiences 

 

Conclusion 
Social media platforms constitute a central component of LeidenForce’s communication and 
dissemination strategy. Their objective is to inform different audiences about the project’s 
progress, raise awareness of the project’s research topics and their potential applications, and 
promote the consortium’s scientific achievements. 

By leveraging these platforms, LeidenForce aims to develop an ecosystem conducive to the 
dissemination of research results while fostering the sustainability of collaborations and 
initiatives launched throughout the project. 


